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New Motor Vehicle Sales 
In Cruise Control 

· New motor vehicle sales rose just 0.1% in August according to the ABS, following a 1.4% decline 
in July. Monthly sales edged up to 97,929 which were 2.7% lower than the all-time high of 
100,645 in September 2015. On an annual basis, sales rose 2.9% in August and continue to point 
to further modest growth in consumer and business spending. 

· Consumers continue to show a preference for SUVs, which lifted 2.2% in August, and have risen 
for four consecutive months. This has been offset by a decline in passenger vehicles, which fell 
1.3% in August. 

· The sale of “other” vehicles fell 1.0% in August. Given this category includes vans, trucks and 
buses, this might point to weaker activity in the business sector. However, on an annual basis, 
growth remains robust and edged up to 12.0% in the year to August. 

· The pace of motor vehicle sales suggests that consumer spending will continue to grow at a 
modest pace and is consistent with above average levels of business conditions. With low 
interest rates and confidence for businesses and consumers at close to average levels, a 
moderate pace of growth in motor vehicle sales is expected to continue.   
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New motor vehicle sales rose just 0.1% in August according to the ABS, following a 1.4% decline in 
July. Monthly sales edged up to 97,929 which were 2.7% lower than the all-time high of 100,645 in 
September 2015.  

Consumers continue to show a preference for SUVs, which lifted 2.2% in August, and have risen 
for four consecutive months. This has been offset by a decline in passenger vehicles, which fell 
1.3% in August.  

The sale of “other” vehicles, fell 1.0% in August. Given this category includes vans, trucks and 
buses, this might point to weaker activity in the business sector. However, on an annual basis, 
growth remains robust and edged up to 12.0% in the year to August.  

On an annual basis, sales rose 2.9% in August and continue to point to further modest growth in 
consumer and business spending.  

By State 

Across the various States, there was weakness in NSW (-0.6%), Queensland (-1.4%), the ACT           
(-2.0%) and WA (-4.5%) in August. Sales increased in Victoria (2.1%), SA (2.8%), Tasmania (12.3%) 
and the Northern Territory (5.5%).   

In the year to August, sales growth was strongest in South Australia (12.6%), followed by the 
Northern Territory (12.3%) then Victoria (7.8%). There was more modest annual growth in NSW 
(2.2%) and Tasmania (2.1%), while there were annual declines in Queensland (-1.4%), WA (-5.2%) 
and the ACT (-3.5%).  

 

Implications and Outlook 

The pace of motor vehicle sales suggests that consumer spending will continue to grow at a 
modest pace and is consistent with above average levels of business conditions. With low interest 
rates and confidence for businesses and consumers at close to average levels, a moderate pace of 
growth in motor vehicle sales is expected to continue.   

 
 

Janu Chan, Senior Economist 
Ph: (02) 8253 0898 
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The Detail 
 
The information contained in this report (“the Information”) is provided for, and is only to be used by, persons in Australia. The information may not 
comply with the laws of another jurisdiction. The Information is general in nature and does not take into account the particular investment objectives 
or financial situation of any potential reader. It does not constitute, and should not be relied on as, financial or investment advice or 
recommendations (expressed or implied) and is not an invitation to take up securities or other financial products or services. No decision should be 
made on the basis of the Information without first seeking expert financial advice. For persons with whom Bank of Melbourne has a contract to supply 
Information, the supply of the Information is made under that contract and Bank of Melbourne’s agreed terms of supply apply. Bank of Melbourne 
does not represent or guarantee that the Information is accurate or free from errors or omissions and Bank of Melbourne disclaims any duty of care in 
relation to the Information and liability for any reliance on investment decisions made using the Information. The Information is subject to change. 
Terms, conditions and any fees apply to Bank of Melbourne products and details are available. Bank of Melbourne or its officers, agents or employees 
(including persons involved in preparation of the Information) may have financial interests in the markets discussed in the Information. Bank of 
Melbourne owns copyright in the information unless otherwise indicated. The Information should not be reproduced, distributed, linked or 
transmitted without the written consent of Bank of Melbourne. 
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